
• Introduction
Turkey, located at the border between Europe
and Asia, is a tourist destination with a rich
history and remarkable cultural diversity. With
various landscapes including spectacular
beaches in the Mediterranean, historical
monuments such as Hagia Sophia and the Blue
Mosque in Istanbul, as well as an exceptional
gastronomy, Turkey attracts millions of
tourists every year. From the combination of
tradition and modernity to the warm
hospitality of the locals, Turkey offers travelers
a complex and fascinating experience in the
world of tourism.
Material and method
Rigorous methods of economic analysis were
applied, identifying trends, patterns and
factors influencing the tourism in Turkey. This
analysis process contributed to a deeper
understanding of the total quality 
management applied in tourism. 

• Results and discussions
In this quarter, sports, education and culture
expenditures increased by 158.2%, food and
beverage expenditures increased by 45.4%,
and international transportation expenditures
increased by 38.6% compared to the same
quarter of the previous year.

Figure 1. Change rates of expenditure types 
compared to the same period of the previous 

year (%)
Source: Authors own adaptation 

• Conclusions
In conclusion, quality in tourism is a
fundamental pillar for customer satisfaction
and loyalty. A high quality tourist offer not
only attracts visitors, but also contributes to
building a positive reputation, stimulating the
sustainable development of tourist
destinations and ensuring memorable
experiences for travelers.

UNIVERSITY OF LIFE SCIENCES ”KING MIHAI I” FROM 

TIMISOARA

”YOUNG PEOPLE AND MULTIDISCIPLINARY RESEARCH

 IN APPLIED LIFE SCIENCES”

16-17 November 2023

”Young people and multidisciplinary 
research in applied life sciences”

STUDY OF TOURISM QUALITY IN TURKEY
MEHMET KILIC1, EMRE CAN GÜNGÖR1, BUSE AKIN1, ANAMARIA ROXANA MARTIN*2,3, IOANA 

MIHAELA BĂLAN2

1Erciyes University – Kayseri, Turkey, Faculty of Tourism
2 University of Life Sciences "King Mihai I" from Timisoara, Faculty of Management and 

Rural Tourism, Timisoara, Romania 
3 Institution Organizing Doctoral Studies - University of Life Sciences “King Mihai I” from 

Timisoara, Doctoral school Plant and Animal Resources Engineering

Abstract:  Total Quality Management (TQM) in
tourism is a managerial approach aimed at
improving the quality of services offered in the
hospitality and tourism industry. The main
purpose of TQM in this context is to meet
customer needs and expectations, to ensure
operational efficiency and to continuously
improve processes and services. By applying
TQM principles, tourism industry has the
opportunity to provide high quality services and
to increase their competitiveness in the market.
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