
• Introduction
Hydroponic crop systems are rapidly

emerging as a sustainable alternative
to traditional agriculture, offering
efficient resource management,
higher yields, and reduced
environmental impact. As these
innovative production methods
expand, strategic communication
becomes essential for increasing
public awareness, gaining consumer
trust, and facilitating market
adoption.
Material and method
This research systematically
reviewing and synthesizing the
literature, this paper aims to
provide a comprehensive overview
of the current state of
management practices in
hydroponic greenhouses and their
implications for sustainability.

• Results and discussions
Findings suggest that effective
marketing communication grounded
in authenticity, scientific credibility,
and environmental responsibility can
significantly enhance the acceptance
and competitiveness of hydroponic
products in modern agri-food
markets. By integrating innovative
communication approaches with
sustainable agricultural practices,
hydroponic producers can build
stronger brands, accelerate market
penetration, and contribute to the
future of green food systems.
Conclusions
Achieving sustainable agricultural
management requires a holistic
approach that integrates ecological,
economic, and social dimensions.
This approach is critical to addressing
the negative environmental impacts
of conventional agricultural practices
and meeting the growing global
demand for food.
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Abstract: This paper examines the interrelationship between communication,
innovation, and sustainability in the hydroponic sector, with a focus on how
agricultural marketing can shape perceptions and influence purchasing behavior.
The study highlights the role of digital communication, storytelling, transparency,
and educational strategies in conveying the benefits of hydroponic produce, while
also addressing consumer concerns related to technology, food quality, and
sustainability claims.
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