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Abstract: The study aimed to analyze Generation Z's perceptions, attitudes, and behavioral patterns

regarding rural tourism in Romania. Using a structured questionnaire and a representative sample of young
respondents, the research examined how demographic characteristics, travel frequency, and residential
environment influence preferences for rural destinations. The findings revealed that Generation Z values comfort,
cultural discovery, and nature-based experiences as core elements of rural tourism. Female respondents showed a
stronger orientation toward cultural and experiential aspects, while male respondents were more focused on
functional factors such as infrastructure and cost. Urban residents perceived rural destinations as opportunities
for reconnection with heritage and nature, whereas rural participants expressed greater awareness of

infrastructural deficiencies. e Results and discussions

e Introduction

Rural tourism in Romania has gained
importance  through its links  with
sustainability, authenticity, and local heritage.
Generation Z, shaped by digitalization and
global values, increasingly seeks meaningful, 66.7%
nature-based, and culturally rich experiences. Male
Understanding their perceptions is essential
for developing competitive and sustainable
rural destinations. The study investigates how
demographic factors, gender, residence, and
travel frequency influence Generation Z’s
attitudes toward rural tourism.

Demographic Profile (n=144)

Gender Age
Under 25 mmm
25-30

0 77,8%
22,2%

33,3%

Female Rural Tourism

Tourism Preferences Clean & comfortable 4,78

(Mean scores) Friendly & responsive 4,56

4+ Mountain mm 4,45 Local culinary experies 4,56

. Rural = 4,00
2/m Urban @ 3,78
¢~n Seaside ®m 3,60

Authentic experiences 4,44
Discovering local tradition4,44

Residence

) Urban =mmm 77,8%
Travel frequency % Rural ==m 222%

2/year | 55,6 Gotdsr DT
3-5/year SR 229 ender Differences

(t-test)
>5/year | 22,2

e Material and method

Quantitative research was conducted through
a self-administered online questionnaire
targeting Romanian Generation Z
respondents. The instrument contained 65
items on perceptions, motivations, and socio-
demographics, using five-point Likert scales.

Variable Mean Female

Rural tourism 3,17 5,0
l.ducation mporanee
Nature & aute- 3,74 4,37

High SCh’OOI - 226 Cultural & 3,77 4,27
Bachelor's 33,3 heritage interest

Master's il 1,1% Services &
infrastructure

3,50 3,67

 Conclusions

Data from 144 valid responses were analyzed
in IBM SPSS using descriptive statistics, cross-
tabulations, t-tests, and ANOVA. Reliability
was confirmed with Cronbach’s a (0.76-0.91),
ensuring consistency across dimensions such
as authenticity, culture, and service quality.

Generation Z views rural tourism as a fusion
of comfort, culture, and nature. Emotional and
experiential dimensions dominate their
preferences, with clear gender and residence-
based distinctions. To attract this segment,
rural tourism providers should improve
infrastructure, enhance service quality, and
promote authentic local experiences through
digital channels aligned with Generation Z’s
communication habits.
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