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Subiecte

Piata produselor agroalimentare, Performanta economica in agricultura, principalii
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economica si dezvoltare, strategii de stabilire a preturilor, Politica de produs in
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calitatea produsului: caracteristici, factori de influentd, standardizarea produselor
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agroalimentare, formele de promovare a produselor agroalimentare, Strategii de
promovare a produselor agroalimentare
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